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Abstract

The objectives of this research on the subject of upgrading the quality of transportation
service to marine tourist attractions along the AoChalong Pier—Coral Island route in Phuket, to
accommodate tourism within the ASEAN Economic Community were to 1) assess the quality of
transportation service to marine tourist attractions along the AoChalong Pier—Coral Island route in
Phuket , disparity in tourist’s expectation and awareness of the service 2) compare expectation and
awareness based upon tourists’ personal factors 3) study the guidelines used to upgrade the existing
transportation service . Samples included 370 tourists using the service and 6 informants on
significant information. Instruments used to collect the data were a structured interview form and
an information sheet based upon observation. Statistics used in this study included frequency ,
percentage , mean, standard deviation , t-test , F-test or one-way ANOVA, multiple comparison
test using Scheffe’ . The level of significance used was 0.05.

Outcome of the research indicated that the score on expectation was fair while the score
on awareness was good . Furthermore , the score on quality of service was good. On the other
hand , the scores on awareness exceed those of expectation in every aspect. Awareness of service
on the part of tourists differed from expectation obtained from the service in every aspect at 0.05
level of significance. The study showed that tourists with different sexes , permanent residence
and groups did not differ in their awareness and expectation while tourists with different age did
differ in their awareness and expectation at the stated Ol . Finally, upgrading the service called for
better lodging , more water activities on Coral Island , free desalinated water service, tasty food

and more public relation.



